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Xerox Corporation: Digital Return

WARREN MAPES
art director / web designer

Campaign email Campaign web landing page
- CATEGORY:
Xerox g, . . -
Xerox g, ; personalized direct mail
[First Name], fantastic returns . L
are just the start with digital colon Involvment:

Concept, art direction and design of all
components of multi-touch point direct
mail campaign.

AWARD WINNER
click to learn more

Dimensional direct mail

warren@warrenmapes.com



Kodak: Mars Mailer

WARREN MAPES

art director / web designer

Direct mail cover

CATEGORY:
personalized direct mail

Involvment:
Art direction and design of direct mail.

ON JULY a4 1997
SOMETHMING AMAZING WAS
CAPTURED ONM MARS

Flat open panels
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BUSINESS REPLY MAIL
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Wasningten, 3¢

warren@warrenmapes.com



Xerox Corporation: Quickprinter Champion

WARREN MAPES
art director / web designer

Campaign email Campaign web landing page

CATEGORY:
Xerox g, personalized direct mail

Welcome [First name] Involvment:

Concept, art direction and design of all
components of multi-touch point direct
mail campaign.

Xerox @)
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Single-fold direct mail

Xerox g,

“I'm here to help ensure you're
profitable from the start when
you invest in Xerox digital.”

Direct mail interior

“Whenever I'm in the [Northeast], these are the three
digital printing questions I hear most.

(And I think you'll like the answers, [First Name].)

o
A
3) When investing in Xerox digital, how do 1 decide which press is right for me? n\"- L
e ==
g - L W=
B
: ! J ey ;
Visit your personalized web poge to learn about our limited-time offers—and more: - - —
www.xerox.com/myprofit/BKielar1234

warren@warrenmapes.com



Xerox Corporation: Innovate 06

WARREN MAPES
art director / web designer

Single-fold direct mail

CATEGORY:
personalized direct mail

Involvment:
Concept, art direction and design.

[FIRST NAME], THE INDUSTRY EHPERTS IN DIGITAL
PRINTING ARE COMING TO TOLUN.

Direct mail interior

See how variable prlntlng
shorter runs and streamlined workflows
mean bigger profits.

[Dayl,
[Month] [#]
[Venue Name]

Reserve your FREE pass right now.

com/IDxxxx

warren@warrenmapes.com



Xerox Corporation: Innovate 07

WARREN MAPES

art director / web designer

Single-fold direct mail (agency and design version]

CATEGORY:
personalized direct mail

Involvment:
Concept, art direction and design.

(direct marketer version] (commercial print version]

st Tirel et Pyeiae digital peinting e lemed te

- B_IGGER PROFITS?

Wi cbaes ok Hind, e Howe to

BOOSTRESPONSE

b g ko S

Direct mail interior

In the last 20 years, print production Expand Youwr Creativity—and Reach For New Busines:
has undergone a nearly total digital
transformation, giving designers and
iher print production professionals
the power 1o eliminate steps in the and muet your clients’ expectatians for budget and turnaraund times.

Innvate 06 is your ehance to talk fo the pros about the exciting creative and business oppartunities that digital prining makes possible,

It's facused on helping you find the right digital printing partners ... design and prepare files for aptimum eMficiency and image guality

workflow. We'll show you hew.
This FREE, fast-paced day of highly interactive sessions

gives you the chance to learn:
2 SPONSORED BY:

F,\ creo efi _[FE]  gvant
Adobe i &+ Nowroiog

oEe &

PRINTABLE ATLAS

Right here at [N O

colane Y

SO

oot

Learn more and reserve your FREE pass.

www.innovate06.com/[IDxxxx]

warren@warrenmapes com



Xerox Corporation: Substarte Sample Pack

WARREN MAPES
art director / web designer

Campaign email Campaign web landing page

« CATEGORY:
.. REDhotDigital........ L. g XEROX personalized email

i lor Print Services Providers| - -
. .'“-_:..3-_, & fulfillment

C“* =

Involvment:

Concept, art direction and design of all
components of multi-touch point email
and fulfillment campaign.

XEROX

Campaign fulfillment

Hand-selected paper and specialty media for

at Vista Print and Finishing

XEROX.

Technology | Document Management | Consulting Services |

XEROX

warren@warrenmapes.com



Xerox Corporation: Agency & Design Kit

WARREN MAPES

art director / web designer

Campaign fulfillment pocket folder cover

. CATEGORY:
XI-I{OX Xarox Agency and Design Services outbound call lead

eihrotogy | Docurmant Mazagemen | Cormiing Servces|

generation fulfillment

Involvment:
Concept, art direction and design of
fulfillment piece.

Pocket folder interior with saddle stitched 8 page brochure
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WEAY'S I THIS OVIDE:

= The dted valoe Srat digtat warkdo and print
toehnclogues dedver.

= Description of prn materialu nesded by departments.
= Ovarview of rebwant digtal pradacts sed senices
= Samples of bey éigetal prt apghcationy.

Brochure spreads
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warren@warrenmapes.com



Xerox Corporation: Digital Diner

WARREN MAPES

art director / web designer

Campaign email

CATEGORY:
personalized custom
order lead generation
direct mail

Involvment:

Concept, art direction and design of
fulfillment piece.

Digital

%

YOUR COMPETITION'S LUNCH
J(')‘n{v/ﬁ(‘/’(- (/fn‘/f/ /

Interior front and back covers

[Rochester], [NY]

oy Y

CUHPET]TTOH S LUNCH

Capabilities insert sheets

e~ VB e
| Xerox FreeFlow'
solutions bring the best

out of your workflow.

1388 WCNAN P

XEROX

Reverse side

warren@warrenmapes.com



B to B Online Award: Digital Return

WARREN MAPES

art director / web designer

warren@warrenmapes.co

AWARD WINNER < go back
Py o .‘ P a ® o
Channel, Direct, Branding Pl hawkeye
THE MAGAZING FOR MARKETING STRATEGISTS
| susscamse | evewrs |  wewsietrers | jossoaso ONLINE DIRECTORY |
SEARCH E-MAIL MARKETING DIRECT EVENT VERTICAL MEDIA
l L MARKETING MARKETING METRICS MARKETING MARKETING l MARKETING . AT . BUSINESS
SEARCH SUBMIT @ pvanceosearch
" "
CURRENT ISSUE BtoB's Best Email Story ! Print Story
= @Bﬂ ) . " Thursday, 0ct®30
Direct Mail: Multi - Xerox Corp. | Runner-up | T
=/~ L P /11 am PT.
I Story posted: October 27, 2008 - 1015 am EOT
‘lﬁm
' : Xerox Corp. Agency: Roberts Communications
; - ‘Campaign name: Digital Return Integrated Direct Marketing
Program
. | Launch date: March 2008
a. Creative credits: Chief creative officer. Bruce Kielar,
! associate creative director: Brian Rapp, art director. Warren
E Mapes, copywriter. Ted Wenskus, mechanical assistant
John Ragone, production director. Patty Osborn; database
manager. Don Walker
FEATLRES Why wo liked it: Showing is much mare effective than tefiing
Top 100 Advertisers In this fine example of direct marketing “showing,” which
Ten Great Web Sites Roberts Communications created for Xerox Corp.,
customers were shown how Xarox digital color is capable of
Media Power 50 - 2008 and materiats. Using a
BioB's Best 2007 series of mailers, Xerox encouraged printing prospects
3 (offering the potential prize of an Australian vacation) to
Who's Who in B-to-8 2008 request a customized Australian brochure at @ personalized
Top Agencies url online. With the url and the customized brochure, Xerox b,
does a fantastic job of personalizing the communication Bl.ly pﬂﬂt
RESOURCES every step of the way. Additionally, Xerox offered prospects a
> customized momerang which s an inspired choice. First of
Load Generation Guide all, the: with the name, driving home the message of the campaign. Second, If's a symbel and
Marketers Resource Guide of Australia—the Drlxe In the ghveaway, And third. it allows for this kind of copy that drives home the ullimate point for prospects:
“With Xerox digital color, youll Keep your Cusiomers com: back " Just like a boomeran;
Interactive Marketing Guide 9 L yourLl g e 4 online media
Guide to Vertical Marketing
Email Marketer Insight Guide with
BtoB Webcasts
-
Whitopapars Techinsights
E-Mail Newsletters
Advertising Awards Roundup Direct.
Online Directory
Job Board
Evanis
Blog Roundup
Research Archive
Other Resources
Media Business Magazine
ABOUT US
About Us
Contact Us
Madia Kit
d the n e
BtoB lssue Archive Read the new Issue
Subscribe EDIA'
BloB
High fuel prices are changing
the car-buying and driving
habits of consumers. But are
flying less often for
business due to higher ticket
prices? 0
VOTE J
g Th
E-mail Story ' Print Story
< go back



